


been making rounds in the eye of the media and entertainment industry W\ (1 /227
Rightfully setting its cornerstone in the fashion a'_n-d;:; hfesm‘ylgﬂlﬁ - N\ @ | \'

catering to its worldwide audience promo'ﬁlﬁg-@écnd Sl‘lowdﬁs‘h
best that the world has to offer. Under the wings of Ml.ghe| JA Jam

Lisowski and Kashiff Khan, we aim to revolution:
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industries we decide to step footinto. ~—
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Revo|uhon|smg the idea of |uxury business pro;ecfs m H‘le narcm- D
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under Jr|1<e domain include the 12 si'rengi'hs of archlfec’rure

F-Residence, Villas, Furnished Apartments, Co- works, Malls, .u+|e+ Ma|
Hotels, Resorts, House and PSF Value Enhancer.




domain, are spreod across a ﬂoc;r en@b‘iﬂng oppl
in sync to the de5|g nated floor. FTV Lifest _

that essentially focuses on attracting’ aﬁdw"

rope in hlgh end Fashion & anes’ry|e Brcnc]s. The”no

derlves a sense O'F Immense va|ue Gﬂd promlses success Wl'l'l‘l
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in the International market.




AMassive ||  HNI&Elite - ¢ Sophisticated

A Space Curated .
Marketing Tool | Customers Walk-In = Shopping Exp.

For Luxury
Lifestyle Brands

Under one umbrella houses A board that displays the | Extremely sophisticated malls | For a mall that houses

muH’ip|e fashion and ifesi‘y|e name - Fashion TV creates " and arrays such as this is ~ the best of F&B, Wellness and

brands that drives sales and a sense of nosi'algia as well - bound to attract high—-end = Lifesi'yle brands, now with
ends the search for an - as a story that includes 1‘%‘” buyer:s and shoppers ’rhereby 3 the introduction of FTV Lifes’ry|e a8

all-inclusive collection ~ the best of luxury & lifestyle 2 elevating value & recognition Bay is a sure recipe for a
under one space complete shopping experience
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To transform India into a
|eading real estate destination
that caters to the elite and

matches international ind ustry

standards.
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To create a sublime experience

that oozes |uxury & sophis’ricaﬁon

in every inch of its construction.
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To create India’'s most exquisite
Real Estate Brand that eventually
establishes itself as a benchmark

in the ind ustry.
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Brand Value of Fashion
TVinyour project

Value Enhancement of
the property

'

25 % of the appreciation
value is our licensing fees

O

Ix + 0.25x
Brand Value

\/

1.25x increase

TENURE FOR
LIFETIME

O

25% of 0.25x







